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Welcome!

For 40 years, Study in the USA has made U.S. colleges, universities and
English programs the focus of international students’ dreams through print and
digital media. Study in the USA provides reach across every medium.

Magazines

Web Site

Mobile

Social Media
Marketing

Email
Messaging

Content
Marketing
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Reaching Students Worldwide

Meet your future students

They’re young, ambitious, curious and want to study in the USA.
WHERE
THEY’RE FROM
Top 15 Countries

55%
female

AGES:
18–24 52%
25–34 31%
Other 17%

45%
male

1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.		
13.		
14.		
15.		

Brazil
Mexico
India
Vietnam
France
Indonesia
Russia
Thailand
Colombia
Turkey
Japan
United Kingdom
China
Spain
Saudi Arabia

TOPIC OF INTEREST: Bachelor 30% ESL 30% Master/PhD 21% Other 19%

I only advertise in one print publication and this is it! This is the one that is
given out at all of the major recruitment fairs around the world. There is also a
strong web site with excellent tracking. And, I can get targeted social media
mentions for my school. The bottom line is that it works! I can justify investing in
Study in the USA because I get a great return on my investment all year long.
—JAMES L. GOONAN, SUSQUEHANNA UNIVERSITY
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Study in the USA

The magazine that started it all
Increase awareness, build your brand and drive traffic.
Each

U.S. university and college sets
its own admission standards
and decides which applicants meet those
standards. Therefore, you must apply separately to each university or college.
Even if you have selected one school where
you are sure you want to study abroad, you
should still apply to other schools—it is possible that your “first choice” school may not
accept you. At least one or two of your choices
should be schools where you and your advisor
are fairly certain you will be admitted. Remember that you are competing with prospective
international students from all over the world
for a limited number of spaces.
Most schools in the USA encourage prospective international students to contact their
admissions office at least one year before planning to enter that school.
Follow these helpful steps as you apply for
admission to U.S. universities and colleges.

Most schools require
similar application materials
from international students—
the application, fee, official
transcripts, a bank statement, and
a copy of the student’s passport.
Many schools also ask for essays
from the applicant; it is important
that students make these essays
personal, and about themselves
(not their accomplishments and/or
an elaborated CV). Have
your essay proofread by a
native English speaker.
—Mary Meulblok, Manager,
International Student Services, at
Pierce College in Washington State

Write to Several Schools

After you have selected the schools you want
to attend, contact each school for an application form and more international student
admission information. You can use the school
advertisements throughout this magazine and
StudyUSA.com as information resources to
help you make your choice. On StudyUSA.
com, you can contact schools directly to request information.
If you wish to apply for a graduate (postgraduate) program you should verify the admission requirements with the specific graduate school within the university. Many graduate
programs have higher admission standards and
some programs require applications to be sent
directly to their department. You should be in
good academic standing if you expect to be admitted to a graduate program. Contact either
the admissions office of the graduate school or
the chairperson of the department.
Please mention that you learned about the
school from Study in the USA®.

APPLYING
FOR ADMISSION

Send Application Forms

Universities and colleges in the USA usually
base their admission decisions on a student’s
academic record and applicable test scores,
such as TOEFL, the SAT or ACT. If you are
applying to graduate schools, additional exam
scores such as the GRE or GMAT will be
required.
The admissions office or graduate school
department will send you information about
their academic programs and an application
form. (You might be able to obtain a specific
school’s application form online or at your lo-

C

hoosing to continue your education
in the United States is an exhilarating
decision. As you begin your search for
the right U.S. school you may feel hope, excitement, motivation and a little intimidation.
Some of you may know exactly what you
want to study, and possibly you have even
chosen a university or college. Others of you
are dreaming of being in an American university classroom, but are not sure how to make
the dream come true.
When you learn about a school’s English
language requirements, and realize your English language skills are not at a high enough
level to begin classes, you may feel frustrated.
Your academic marks meet the college or
university admission requirements and you
have the financial means to study in the USA.
The only problem is your English language
proficiency. This may cause you to delay your
plans to study in the U.S., or to give up on a
prospective school.

Many universities
offer conditional
admission to
academically
qualified students
who need to
improve their
English proficiency.

But there’s another way …

Many universities now offer “conditional admission” to international students who meet
all other admission requirements, but need to
improve their English language proficiency.
Conditional admission provides talented and
capable international students a pathway into
university classrooms.

CONDITIONAL
ADMISSION
By Jim Crawley

STEP 1 / Apply for conditional
admission to a university

Not all universities and colleges offer conditional admission, so it is important to find out
whether this option is available before applying for admission. Frequently, if the university
has an intensive English program, or has an
agreement with a local private intensive English program, applicants who are academically
qualified may be considered for conditional
admission. In this case, you would submit an
application packet with all required original
documentation, with the exception of the
proof of English proficiency.
The university will evaluate your application documents and if you’re academically
admissible, the university could issue you a
letter of conditional admission. This means
that once you successfully complete the specified intensive English program and/or have
the appropriate test score report (TOEFL or
IELTS), you will be offered full admission to
the university.

STEP 2 / Apply for admission
to an intensive English
program
Once you have been granted conditional

Activities—Make a list of club
memberships, awards earned,
team sports experience, or
leadership roles you have held.
Education plan—Write a short
essay explaining why you want to
attend this school, what course
of study you want to pursue, your
career goals, and research plans.
Essay—Some schools require a
personal essay on a topic of your
choosing. See sidebar.
Letters of recommendation—
The application form will include
several blank pages for your
letters of recommendation.
Ask several of your teachers to
compose and mail these letters
directly to the admissions office
of each school you choose.

cal educational advising center.)
The fee for each application is US$35 to
US$100. This money pays for processing your
application and is non-refundable, even if you
aren’t admitted to the school. If you mail your
application, make sure to contact the admissions office to confirm your application was
received.
The admissions office will review your
marks earned during the last four years of secondary school. Your results from your country’s national secondary school examinations
will also be reviewed. If you are applying to a
graduate program your marks from university
or college will be taken into consideration.
Ask the school you are now attending, or
the school you have attended most recently, to
mail a certified copy of your academic record
or “transcript” to the schools to which you are
applying. Prior to taking your admissions tests,
you should arrange for official score reports to
be sent to the universities or colleges that interest you.
Be sure to send your application to each

/student tip

“I received a conditional
acceptance to complete
my Master’s Degree, but
I had to learn English
first!”
Alaa Alsabbah from Saudi
Arabia first studied intensive
English at an ELS Language
Center in Portland, Oregon.
“I made a lot of progress
in my one session in the
IEP [Intensive English
Program]. I was able
to pass the TOEFL and
enter my graduate
program. My use of English, in
terms of the skills, improved.
My ability to read, write, and
discuss in English improved
so that I could take graduate
classes.”
Ramiro Garcia Olano from
Argentina completed the
Intensive English Program at
University of Nebraska, Lincoln,
and is now a Ph.D. student in
Spanish Literature.
“My English has
improved a lot in reading
and writing skills because
I always do assignments
about these skills. This
program helped me to prepare
presentations, to search, read
and write essays.”
Ebru Ozkurt from Turkey
studied intensive English at
Georgetown University in
Washington, DC.

admission, you will also need to apply for admission to the university approved intensive
English program. All the appropriate application, fees, and verification of financial support
need to be submitted. The intensive English
program will then issue you an admission letter and the appropriate immigration form,
usually a Form I-20.

STEP 3 / Apply for your
student visa

To apply for a student visa, you will need to
take the admission documents from the intensive English program, original financial

university or college well before the application deadline. This gives you some extra time to
resolve any possible delays.

Register for Admissions Tests

Students applying to universities and colleges
in the United States must take certain examinations (SAT, ACT, GMAT, etc.) that measure aptitude and achievement. International
students must also take a test that measures
English language proficiency. They are “standardized” so that students take the same test at
every test center. Your scores give the admissions office a uniform international standard
for measuring your ability in comparison with
other students. These tests are given at test centers around the world.

Take the Admissions Tests

Your test scores are sent directly to the schools
to which you are applying. You will be asked to
indicate the names of these schools when you
register to take certain tests, such as the SAT
or ACT. In the case of computer-based tests,
you will designate the schools at the exam site
and the testing agencies will mail your scores
directly to them. There will be a fee for scores
that you request at a later date.

esl.rice.edu
RICE UNIVERSITY | INTENSIVE ENGLISH | HOUSTON, TEXAS

Receive Acceptance Letters

After the application deadline, you will begin
receiving letters from your chosen schools.
Some universities inform candidates of their
acceptance soon after their documents have
arrived in the admissions office; this is called
“rolling admissions.” Other schools, however,
wait several months and inform all candidates
at one time.

Pay Your Deposit

Most universities require students to pay a deposit by a certain deadline in order to reserve
a space in the entering class. For international
students this deposit can be as high as a semester’s or a full year’s tuition.
You should send your deposit immediately if you are applying for financial aid or if
you plan to live in university housing. Because
many schools do not have enough campus
housing for all the students, you will have a
better chance of getting a room on campus if
you send your housing application and room
deposit fee as quickly as possible.
You may also be required to provide a
statement indicating how much money you
will have available during the years you will
be attending the school. If you have a scholarship or a sponsorship from your government and/or company, you will need to send
details of your award.

Small classes (average of 12 students per class)
Year-round program (six 7-week sessions yearly)
Academic preparation and communication skills classes
Dynamic international city (4th largest in the USA)
A fun place to learn with student activities each session
(the rodeo, major league sports, museums, the zoo and more)

Rice University
Glasscock School of Continuing Studies
Language Programs – MS 560, P.O. Box 1892
Houston, Texas 77251-1892 USA
WEB: esl.rice.edu

EMAIL: esl@rice.edu

L-R: Photo by Tommy LaVergne, photo courtesy Houston
Livestock Show and Rodeo, photo by Tommy LaVergne.

PHONE: 713-348-4019

FAX: 713-348-6131

Rice University is an EO/AA institution

YOU’VE STAYED
FOCUSED AND
WORKED HARD TO
GET WHERE YOU ARE.

support documentation, and the conditional
admission letter from the university to the
U.S. consulate or embassy.
Even though you may have limited
English abilities, it is important that you
are able to answer basic questions about
the intensive English program and the
university. Knowing the university and
English program’s location, what you want
to study, and having the ability to briefly state
why you want to attend that school can be
very helpful in the visa interview. Although
there are no guarantees in the visa interview,
the more natural and comfortable you are
with your answers, the more likely there
will be a positive outcome.

WHY BUSINESS SCHOOL?

STEP 4 / Confirm, confirm,

confirm!

Gain a competitive edge in the job market,
command a higher salary, and enjoy new
and challenging opportunities.

When you begin studying in the intensive
English program it is important that you
contact the university to which you’ve been
conditionally admitted. You will want to
confirm the conditions of the offer of admission, and the university will want to verify
when you will complete the intensive English
program. This will ensure that you start in the
semester indicated in the letter of conditional
admission.

WHY THE GMAT® EXAM?
Take the exam that will give you access to
6,100 programs around the world.

STEP 5 / Success! You’ve

completed your intensive
English program and are
gaining full university
admission

Once you’ve completed the intensive English language program, you will be transferring to the university. Remember that your
student visa will be transferring as well. Therefore, you might be required to provide updated verification of financial support before the
transfer can take place. Be sure and check for
any other items that were outlined in the offer
of conditional admission—all requirements
must be met before a full offer of admission
will be extended to you.

Nearly 10 MILLION STUDENTS WORLDWIDE have taken
the GMAT exam. Now it’s time to start your journey.

THE GMAT EXAM.

One last tip …

The final word of advice is to take advantage
of all the classes offered by the intensive English program and to speak English in and out
of the classroom. You will not only become
proficient in English during this time, but you
will have practiced the study skills necessary
for university success.
Jim Crawley, M.Ed. is Director of University
Enrollment and Advising Services for ELS
Educational Services, Inc., and previously
served as the NAFSA International Enrollment
Management Knowledge Community Chair.

START YOUR JOURNEY.

MBA.COM/STARTYOURJOURNEY
© 2015 Graduate Management Admission Council (GMAC). All rights reserved. The GMAT logo and GMAT® are registered trademarks of the Graduate
Management Admission Council in the United States and other countries.

• Distributed to EducationUSA advising
centers, fairs, agencies, schools and more

• Popular among students and parents,
demanded by educational advisors

• Award-winning design and content

• Works in unison with your digital marketing
for a powerful advertising mix

worldwide

Personal information—Include
your name, age, address,
family background, birthplace,
citizenship, and so on.

• Unparalleled circulation to top countries

• 11 publications, 6 languages, distributed
worldwide

365,000
magazines distributed

MOST APPLICATIONS WILL
REQUEST THE FOLLOWING
INFORMATION:

• New print options available!

116

countries receive
magazines
3

115

fairs in 41 countries
distribute magazines

Distribution and Circulation

Study in the USA magazines are distributed globally through EducationUSA advising centers,
schools, universities, language institutes, student travel and placement agencies and major education
fairs. Our circulation is unmatched for reaching students, parents and advisors at the source.
Southeast Asian 30,000 copies in English: Reaches Malaysia, Thailand,

Indonesia, the Philippines, Singapore, Cambodia, Myanmar
and Vietnam

Northeast Asian 25,000 copies in English: Reaches Korea, Taiwan, China,
Hong Kong and Macau

Latin American 30,000 copies in Spanish: Reaches Mexico, Colombia,

Venezuela, the Dominican Republic, Peru, Ecuador, Costa Rica,
Panama, Spain, Guatemala, Argentina, Chile, Bolivia, Paraguay,
Puerto Rico, Honduras, Uruguay and El Salvador

Chinese 100,000 in Simplified Chinese: Reaches Mainland China
Japanese 20,000 copies in Japanese: Reaches Japan
Vietnamese 10,000 copies in Vietnamese: Reaches Vietnam
Brazilian Portuguese 20,000 copies in Portuguese: Reaches Brazil
and Portugal

European/International 25,000 copies in English: Reaches most European
countries, Turkey, Russia, Nigeria, Kenya and India

Middle Eastern 15,000 copies in Arabic: Reaches Jordan, UAE, Saudi

Arabia, Egypt, Qatar, Kuwait, Lebanon, Bahrain, Iraq and Yemen

Vacation and University Prep 20,000 copies in English: Distributed globally with other
editions

Indian 70,000 copies in English: Reaches India
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Global Education Fairs

Distributed in 41 countries + 85 cities
Your ads travel from Jakarta to Ankara, from Mexico City to Rio de Janeiro.

Sweden
Norway

Russia

Ukraine

Denmark

Mexico

Students
at a fair
in Dubai,
UAE

Costa Rica

Qatar

Taiwan

UAE

Thailand

Turkey

Venezuela

Colombia

Vietnam
Indonesia

Oman
India

Nigeria

Ecuador

Saudi Arabia

Egypt

Peru
Chile

South Korea

Bahrain

Morocco
Panama

China

Kuwait

Germany
France

Malaysia

Brazil
Argentina

Lebanon
Israel
Jordan

I chose Study in the USA because of the visibility in various fairs
and countries that we do not physically go to for recruitment efforts.
—GWENDOLYNE GUZMAN ROSE, UNIVERSITY OF CALIFORNIA, SAN DIEGO
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Why Print Works

Print inspires action
Even in the digital age, print is one of the leading ways you can increase brand
awareness, build credibility and engage with your audience.

1 Clearly defined
target audiences
2 High engagement
rates
3 High ad recall +
branding

Last year was actually the
year we buried the phrase
“print is dead.” Nobody
is saying “print is dead
anymore.”
—DR. SAMIR HUSNI,

4 Print drives online
search

THE UNIVERSITY OF MISSISSIPPI’S
MEEK SCHOOL OF JOURNALISM
AND NEW MEDIA

5 Long message life

65 % 43 % 48 % 31%
visit
StudyUSA.com

share their copy
of Study in the
USA

save
their copy
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contact
schools

StudyUSA.com

Connect with students wherever they are

600,000

240,000

27.6 million

300+

quality student inquiries

international visitors per month

university, college & ESL programs featured

pageviews each year

1 million+

7.6 million

targeted emails sent to students each year

visitors to StudyUSA.com each year

StudyUSA.com is an excellent investment which will not only
create a global footprint for your institution, it will help drive traffic, inquiries,
and enrollment. I totally recommend their amazing products and services.
—LUIS CASTILLO, UNIVERSITY OF ARIZONA
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Translation

Don’t get lost in translation
In this global market, translation is the key to your success. Here’s why: Localized into
14 languages, many international students discover StudyUSA.com through foreign language
search engines and other linkages, bypassing content and entry points in English altogether.

Compared to schools with English-only profiles, schools
offering translations get more response from students.

44 %

+

at least 1
translation

46 %

60 %

+

+

3 or more
translations

5 or more
translations

8

91 %

+

7 or more
translations

Featured Profile

One page to make you shine
• Annual subscription with unlimited leads,
pageviews and clicks

Photo
slideshow

• Customized inquiry form
• Quality lead generation
• Social media integration
• Mobile optimized
• Direct links to your site
• Translated profiles in your choice
of 14 languages
• Monthly tracking reports
and detailed analytics

Social
media

• Award-winning design

7.6 million 27 million
unique visitors
to StudyUSA.com
annually

pageviews annually
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Inquiry
form

300+

university, college
and ESL programs
featured

Lead Generation & Engagement

Driving highly qualified students to you
• Multi-platform: Search tools, campaigns, print
media, social media, content and app
• Targeted and customizable lead form
• Detailed analytics, including demographics and
personal contact information
• Real time student engagement and counseling

240,000
quality student
inquiries

205

countries
of origin
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1 million+

targeted emails sent to
students annually

Direct Messaging

Options that increase your reach
Targeted information will reach your student audience through
email blasts, newsletters and sponsored content.

Newsletter

Email

70,000+

Article

10 million+

international student
subscribers

annual article
pageviews
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Display Advertising

Put your school out in front
• Build your brand and increase recognition
on the most popular pages
• Enforce your message with strategic
positioning
• Target your niche markets and promote
specific programs

*impressions sold on a CPM basis
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Social Media

Meet, greet and recruit

Engage with Study in the USA’s 600K+ social media followers
through targeted and custom campaigns.

Facebook
579,000+
likes

WeChat
Locally hosted
and managed
in China
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Instagram
25,500+
followers

Testimonials

Your peers, their words
Working with Study
in the USA for
several years has
helped us not only
drive enrollments,
but also track our
ROI thanks to their
reporting and the
excellent customer
service that they
provide for the
interested students.

One of the things that
impresses me most
is that when I travel
abroad, I actually see
the printed materials in
multiple locations. This
tells me that StudyUSA’s
distribution network
is very impressive and
is actually getting in
the hands of students
and parents in
other countries.

—NADYA ZHURAVLEVA,

—CHERYL BARNETT,
SOUTHERN ILLINOIS
UNIVERSITY

UCLA EXTENSION

Excellent customer
service, affordable
even for schools
with smaller
budgets, great
exposure through
the website and print
magazines, great
reputation in the
market.
—PETR KANDIDATOV,
SOUTHERN ARKANSAS
UNIVERSITY

Apex Award

Maggie Award

Won
2013-2016

Finalists
2013-2016
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Contact Us!

Advertising@StudyUSA.com

206-622-2075

